
Here’s how to apply the DHI logo correctly:
Display the logo only in the form specified in this guide. Do not rotate, skew, redraw, reproportion, reproduce three-dimensionally, or otherwise
alter this logo or its elements in any way.

Reproduce the logo only from the electronic files and logo sheet that DHI provides. For electronic versions of the DHI logo, contact the DHI website
administrator at 703/222-2010.

Display the logo using only the colors specified: For the circle:  PANTONE® 562 or matching System (PMS), Dainippon® and ToyoTM inks produce the
richest color, but you can also use a screen mix of process inks to produce the PMS 562, (75% cyan, 47% yellow and 30% black). The circle can
also be produced in 100% black. The logo should never be boxed or screened.

Do not translate the logo into another language or change its character set to another such as Japanese or Arabic.

Do not display the logo in a way that suggests that your product is a DHI product; that the DHI logo is part of your product or company name, or
that your product is licensed from, developed by, distributed by or approved for use by DHI. Your own logo should always be more prominent.

Always position the logo as distinct and apart from the other text and graphics, and especially from other logos and service marks.

Do not combine the logo with any other element — such as other logos, words, graphics, photos, slogans or symbols — that might appear to cre-
ate a hybrid mark.

Taglines:
The tagline “Door and Hardware Institute” will be used with the logo when communicating to those unfamiliar with us. The phrase “The Architectural
Openings Resource” will be used within the industry to better convey our organization’s scope and depth of services. The circle logo without a
tagline can also be used when appropriate and within the industry when communicating to those familiar with DHI. Both of the taglines should
appear in Bitstream Oz Handicraft font. The taglines should appear in black and never the PMS color. The tagline “Door and Hardware Institute”
should line up with the bottom of the serif in the letters “dhi.” The “and” in the tagline “Door and Hardware Institute” should always be spelled out
and should never be replaced with an ampersand (&). At 100% , as shown on the opposite page, the tagline will be positioned exactly .4375” from
the right-hand edge of the circle. Whenever “The Architectural Openings Resource” is used with the logo, it should be flush left with the circle logo, as
shown on the opposite page, and placed exactly 0.1” from the bottom of the circle. This spacing will remain proportional whenever the logo and
tagline image is reduced or enlarged.

Address:
Whenever the Institute’s address is included with the logo, it must appear in a consistent fashion. It should appear in Condensed Light Helvetica font
as shown on the front cover of this document. At 100%, it should be flush left with a .125” space between the words “Door and Hardware
Institute” and the address. Whenever the logo is used without the “Door and Hardware Institute” tagline with the Institute’s address, it should be
flush left with a .061” width between the circle logo and the address. (Spacing will remain proportional when image is reduced or enlarged).

Size:
The minimum size for the logo when used with either tagline is .687”.

The minimum size for the logo when used without a tagline is .375”.

For more information:
Please follow these guidelines when using the DHI logo. If you have usage questions, please call the DHI Publications Department at
703/222-2010.



Logo Colors:
The DHI logo version selected will depend on the medium and design of the communications piece, the printing technique used, and the surface
printed on. The preferred background color for the DHI logo is white. The logo can also appear on black or other colors, and on photographic back-
grounds, as long as the legibility of the logo is not diminished.
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Door and Hardware Institute

Door and Hardware Institute

T h e  A r c h i t e c t u r a l  O p e n i n g s  R e s o u r c e
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Background Color


