
 
 
 
 
 
 
 
 
 
 
 
 
 

You Can’t Buy an Ad on the Front Cover of Doors & Hardware but, we ARE 
Willing to Feature YOUR Company’s Product on it for FREE! Details Below… 

December 7, 2011 
 
 
Dear Industry Leaders: 
 

We are pleased to announce the 12th Annual Doors & Hardware Cover Photo Search. 
Manufacturers in the architectural openings industry are encouraged to submit photos for consideration as 
covers for the 2012 issues of Doors & Hardware magazine. Last year we received a strong response to 
this effort, and found ourselves with a terrific selection of photos from which to choose. 

This is a great opportunity for companies to show off their products in the only magazine devoted to 
the architectural openings industry. Doors & Hardware reaches over 13,000 readers in the United States 
and around the globe – what a unique opportunity to get such extensive exposure. You can’t lose! 

 
Photo Search Guidelines: Photos must be of high quality and professional in nature. We prefer digital 
images (preferably EPS or TIF files that are at least 300 dpi) sent via e-mail or on CD/DVD. Submissions 
become property of DHI and will not be returned. We’re planning content for 2012 now so submit your 
photos as soon as possible to be considered! 

Entries for the contest cannot be promotional in any way: no brand names, no company names or 
logos, and no slogans or product claims. We are looking for material that displays products and/or product 
applications in an artful, objective, generic manner. 

Photographs will be judged by the DHI Communications Department based on aesthetic quality and 
thematic relevance. Winners will grace the front covers of our 2012 issues, and photo suppliers will be 
acknowledged on the title page of the issue on which the photo appears.  

 
Become a Doors & Hardware author. We also invite you to write articles for the magazine. Doors & 
Hardware is an invaluable tool for industry professionals; our articles serve to further the educational 
goals of DHI as well as promote successful business strategies. With each article published, you have the 
opportunity to offer your peers unique insight into the latest industry trends and demonstrate your 
expertise to your end users. Those of you in DHI’s continuing education program can earn CEP points! 
Though feature articles must be non-promotional, publication in Doors & Hardware magazine is a great 
way to get your company’s name out to the industry. 
 

For more information or to submit photos and/or feature articles, please contact me at 
703/766-7033 or via email at jmadden@dhi.org. I look forward to hearing from you. 

 
Sincerely, 
 
 
 
Jesse Madden 
Editor 
Doors and Hardware Magazine 
 
P.S. For reference, click here for a copy of the 2012 Doors & Hardware editorial calendar. This will assist 
you in selecting photos that best match the featured content for each issue. 

http://www.dhi.org/shared/forms/PDFforms/Publications/DH_EdCalendar.pdf

