
 
 
 
Dear Marketing Partner, 
 
Thank you for your interest in Doors & Hardware. We are excited to share with you what we have 
planned for the coming year and we are ready to be your marketing partner to provide you with 
opportunities to help maintain your presence in the industry.    
 
Here are just a few of the highlights from our 2014 Advertising Guide: 
 

 Advertising incentive programs are available now! Book your space early to secure the best 
possible position and package that fits your advertising needs. 

 A strategic marketing plan is always a good idea! Increase your visibility with a multimedia 
approach. Bundling print and digital together helps to reinforce an existing print message and 
adds impact! 

 Consider an advertorial to enhance your presence. This option offers the style and readability 
of traditional editorial, while allowing you the opportunity to include your marketing message.  

 Each month we publish a fully-interactive, online version of the magazine that allows readers 
to link directly to your site. Print advertisers are automatically included in this edition, allowing 
you to leverage your brand to on online audience 24/7.    

 Our Product Showcase ad section is available in six issues and features an eye-catching 
layout. 
 

By selecting Doors & Hardware, your sales message will go to distribution channel partners and 
industry stakeholders such as architects, specification writers, fire marshals, and building code 
officials – who have demonstrated their interest in non-residential doors and hardware products AND 
are qualified annually to receive our magazine. There is simply no better and more cost-effective way 
to reach your target audience.  
 
I hope we can discuss your 2014 marketing and advertising objectives soon and start allowing Doors 
& Hardware to work for you. Please do not hesitate to contact me if you have questions as you begin 
to plan your program. I can be reached directly at (703) 766-7014 or by e-mail at mlong@dhi.org.   
 
I look forward to working with you and helping you grow your business. 
 
Best Regards, 
 

 
Molly Long 
Advertising Manager 
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